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93% - Important/Very Important
Company to have an online newsroom

94% - Yes/Possibly
Companies will possess

online newsroom in future

78% - Often/Very Often
Visit a company’s online newsroom

over

43% - Important/Very Important
Company to have media.company.com URL

24% - Important/Very Important
Newsroom to have similar look  

as corporate site

71% - Important/Very Important
To obtain information on brands

98% - E-mail/Newsroom
Preferred method to receive information

96% - E-mail/Newsroom
Preferred method to receive pitched stories

81% - Only News that Interests Me
Preferred type of news to receive

31% - Comfortable/Very Comfortable
On contact after visiting online newsroom

73% - Important/Very Important
To access breaking news

90% - Important/Very Important
To access press releases

70% - Important/Very Important
For releases to be organized

by type of news

85% - Important/Very Important
To access photographs

(both hi-res and low-res)

77% - Important/Very Important
To access product information

54% - Important/Very Important
To access executive biographies

16% - Important/Very Important
To access audio

93% - Both Large and Small-to-Medium
Company size of online newsrooms visited

66% - Searchable Text
Preferred type of press release format

20% - .mp3, 19% - .wav
Audio File Formats Used
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46% - Important/Very Important
To access company financials

57% - Important/Very Important
To access company events

56% - Important/Very Important
To access a Help/FAQ section

16% - Important/Very Important
To access personal storage folder

12% - Important/Very Important
To access receive news via wireless device

24% - Important/Very Important
Receive news via RSS feed

52% - Always/Almost Always/Sometimes
Particpate in polls witin online newsrooms

60% - Important/Very Important
To access a crisis communications section

86% - Yes/Possibly
Will register to enter 

password-protected newsroom

24% - Often/Very Often
Visit company blogs for research

Primary industry covered Secondary industry covered

22% - Important/Very Important
To access video

90% - Important/Very Important
To access PR contacts 

92% - Important/Very Important
To search archives

23% - .wmv, 23% - Quicktime
Video File Formats Used

52% - Important/Very Important
To access a PR contact cell phone

31% - PRN, 21% BW
Wire services accessed


